




























Minnesota Sports Facilities Authority 
1005 4th Street South, Minneapolis, MN 55415	
  

Affirmative Action/Equal Opportunity Employer

November	
  16,	
  2016	
  

MEMORANDUM	
  

TO:	
   MSFA	
  Commissioners	
  

FROM:	
   Ted	
  Mondale	
  

SUBJECT:	
   Affirm	
  and	
  Adopt	
  Suite	
  Usage	
  Policy	
  

Under	
  the	
  Stadium	
  Act	
  and	
  the	
  Vikings	
  Use	
  Agreement,	
  the	
  Authority	
  retains	
  use	
  of	
  two	
  suites	
  for	
  Vikings’	
  games	
  
and	
  for	
  other	
  Authority	
  events.	
  	
  The	
  primary	
  purpose	
  of	
  these	
  suites	
  is	
  to	
  actively	
  market	
  U.S.	
  Bank	
  Stadium	
  for	
  a	
  
broad	
  range	
  of	
  civic,	
  community,	
  athletic,	
  educational,	
  cultural,	
  and	
  commercial	
  activities	
  as	
  the	
  Authority	
  is	
  
directed	
  to	
  do	
  by	
  the	
  Legislature.	
  	
  For	
  the	
  purposes	
  of	
  transparency	
  and	
  effective	
  marketing,	
  staff	
  has	
  developed	
  a	
  
proposed	
  policy	
  on	
  suite	
  use	
  to	
  help	
  achieve	
  these	
  broad	
  marketing	
  objectives.	
  	
  The	
  proposed	
  policy	
  is	
  attached.	
  

Recommendation:	
  	
  The	
  Minnesota	
  Sports	
  Facilities	
  Authority	
  affirms	
  and	
  adopts	
  the	
  attached	
  Suite	
  Usage	
  Policy.	
  	
  

Phone: 612-332-0386    TTY: 1-800-627-3529    Fax: 612-332-8334    www.msfa.com    

15



Minnesota Sports Facilities Authority 
1005 4th Street South, Minneapolis, MN 55415	
  

Policy	
  and	
  Purpose	
  for	
  usage	
  of	
  MSFA	
  Suites	
  by	
  MSFA	
  Board	
  members,	
  staff	
  and	
  SMG	
  

The	
  Legislature	
  found	
  in	
  the	
  Stadium	
  Legislation	
  that	
  there	
  is	
  a	
  public	
  purpose	
  for	
  the	
  MSFA	
  to	
  
conduct	
  events	
  for	
  professional	
  football	
  and	
  a	
  broad	
  range	
  of	
  other	
  civic,	
  community,	
  athletic,	
  
educational,	
  cultural,	
  and	
  commercial	
  activities.	
  

The	
  Legislature	
  specifically	
  tasked	
  the	
  Authority	
  to	
  achieve	
  two	
  main	
  goals	
  in	
  operating	
  and	
  
maintaining	
  the	
  facility:	
  

1) Maximizing	
  access	
  for	
  public	
  and	
  amateur	
  sports,	
  community	
  and	
  civic	
  events	
  as	
  well	
  as
other	
  public	
  events	
  in	
  type	
  and	
  on	
  terms	
  consistent	
  with	
  those	
  held	
  at	
  the	
  previous
stadium	
  and;

2) Keeping	
  the	
  facility	
  in	
  a	
  first	
  class	
  condition	
  similar	
  to	
  other	
  NFL	
  facilities.	
  In	
  addition,	
  the
Board	
  has	
  tasked	
  staff	
  to	
  develop	
  short	
  and	
  long	
  term	
  Capital	
  Plans	
  to	
  ensure	
  that	
  the
facility	
  stays	
  in	
  good	
  repair	
  and	
  that	
  necessary	
  improvements	
  such	
  as	
  technology
upgrades	
  or	
  acquisition	
  of	
  additional	
  stadium	
  infrastructure	
  should	
  be	
  foreseen	
  and
properly	
  budgeted.

The	
  Authority	
  finds	
  that	
  in	
  order	
  to	
  meet	
  the	
  twin	
  goals	
  of	
  community	
  and	
  amateur	
  sports	
  
access	
  at	
  affordable	
  rates,	
  as	
  well	
  as	
  keeping	
  the	
  facility	
  in	
  a	
  first	
  class	
  and	
  competitive	
  state,	
  
requires	
  an	
  aggressive	
  and	
  on-­‐going	
  marketing	
  effort	
  to	
  attract	
  and	
  retain	
  commercial	
  
spectator	
  events	
  as	
  well	
  as	
  mega-­‐events	
  such	
  as	
  the	
  Super	
  Bowl	
  and	
  NCAA	
  Men’s	
  Final	
  Four	
  
that	
  will	
  maximize	
  revenues.	
  

The	
  Authority	
  has	
  control	
  of	
  two	
  suites	
  whose	
  purpose	
  is	
  to	
  work	
  with	
  SMG	
  to	
  market	
  the	
  
facility	
  to	
  potential	
  and	
  current	
  commercial	
  events.	
  In	
  addition,	
  the	
  MSFA	
  will	
  need	
  to	
  market	
  
to	
  other	
  mega	
  events	
  as	
  well	
  as	
  community	
  and	
  amateur	
  sports	
  entities	
  during	
  NFL	
  and	
  other	
  
significant	
  events.	
  

The	
  MSFA	
  Board,	
  staff,	
  and	
  SMG	
  staff	
  will	
  actively	
  participate	
  in	
  such	
  marketing	
  activities	
  and	
  
efforts	
  during	
  MSFA	
  events.	
  Tickets	
  for	
  each	
  event	
  will	
  be	
  available	
  to	
  Board	
  Members	
  and	
  the	
  
CEO/Executive	
  Director	
  for	
  such	
  purposes.	
  In	
  turn,	
  tickets	
  will	
  be	
  allocated	
  to	
  marketing	
  and	
  
MSFA	
  will	
  work	
  with	
  SMG	
  to	
  invite	
  potential	
  and	
  recurring	
  users	
  to	
  events,	
  along	
  with	
  mega-­‐
event	
  customers	
  and	
  community	
  users	
  as	
  well.	
  Should	
  either	
  the	
  CEO/Executive	
  Director	
  or	
  an	
  
individual	
  Board	
  Member	
  not	
  be	
  able	
  to	
  personally	
  attend	
  an	
  event	
  then	
  their	
  ticket(s)	
  will	
  be	
  
returned	
  to	
  the	
  Authority	
  for	
  re-­‐distribution.	
  

Alcoholic	
  beverages	
  cannot	
  be	
  reimbursed	
  by	
  the	
  MSFA	
  and	
  a	
  process	
  will	
  be	
  established	
  for	
  
user	
  reimbursement	
  or	
  purchase	
  of	
  these	
  beverages	
  similar	
  to	
  the	
  practices	
  implemented	
  at	
  
the	
  Metrodome.	
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